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Welcome and overview1 Gavin Patterson Jasmine Whitbread
Chief Executive Independent Non-Exec Director and Chair of the CSRB1

A new digital impact and 
sustainability approach

2 Andy Wales 
Chief Digital Impact & Sustainability Officer

Human & digital rights 3 Moira Oliver 
Group Head of Policy & Chief Counsel, Human & Digital Rights

Inclusion & diversity4 Candice Cross 
Group Head of Diversity and Inclusive Culture

Climate action journey5 Gabrielle Ginér 
Group Head of Environmental Sustainability 

Q&A6

1 Committee for Sustainable and Responsible Business



© British Telecommunications plc 2018

Our purpose drives our entire strategy
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Our strategy

Our goal

Our vision

Our values

Our purpose 

Leadership in converged connectivity and services, brilliantly delivered 

Drive sustainable growth in value 

Renew our capabilities and culture 

Converged Services for
UK Consumer and Enterprise

Digital Global Services for MNCs1

Unmatched UK-wide
Fixed Access for all CPs2

Personal Simple Brilliant

We use the power of communications to make a better world

Deliver differentiated 
customer experiences

Invest in integrated 
network leadership

Transform our 
operating model

1 Multi-National Corporations  2 Communications Providers 



BT - a leadership journey

Gender equality Climate action

Digital skills with the Barefoot programme Human rights and tackling modern slavery 
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Jasmine Whitbread 
Independent Non-Executive Director and Chair of the CSRB
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Committee for Sustainable and Responsible Business
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Two non-executive members 

Jan du Plessis 
Chairman

Jasmine Whitbread 
Independent Non-Exec & Chair of the CSRB

Three external independent members

Lisa MacCallum 
Formerly ran the Nike Foundation

Gunhild Stordalen 
Founder of the EAT Foundation

Phil Hodkinson 
Chair, Action Medical Research

Four internal executive members

Gavin Patterson 
Chief Executive

Ed Petter 
Group Corporate Affairs Director

Alison Wilcox 
Group HR Director

Andy Wales 
Chief Digital Impact & Sustainability Officer

Composition
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A time of challenge and opportunity for the UK & BT

Over 40 million people are in some form 
of slavery around the world

UK target to reduce carbon emissions 
by 80% by 2050 

The UK will need an additional 0.5 million workers in 
digital industries by 2022 

By 2022, only 30% of the digital workforce 
will be women
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A new digital impact and 
sustainability approach
Andy Wales 
Chief Digital Impact & Sustainability Officer
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BT aims to step up its societal leadership
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Builds reputation

Reactive 
sustainability 

efforts

Brand aligned
sustainability 

platforms

Sustainability 
platforms 

that align with 
business objectives

Catalytic partnerships 
that drive economy-wide 

solutions to major challenges 
and support commercial 

returns

Mitigating risk Enhancing reputation Supporting strategy Leading change

Focused on compliance 
& philanthropy

Supports business 
outcomes

Catalyses action across the 
business, change within 
the market and solutions 
to global challenges

What it 
looks like

Business 
outcome

Based on Accenture analysis
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Scaling up our focus on digital skills
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Amplified through our 
brands and portfolio

Mobilising employees 
ǿƛǘƘ .¢Ωǎ ǇǳǊǇƻǎŜ

Building and enhancing 
our reputation

Built on strong foundations: inclusion and diversity, security, health and safety 

Climate Change 
& Environment

Leading global telco on carbon

Human & 
Digital Rights

Collaborating on modern slavery 

Digital Skills

Targeted digital support for our 
customers at key stages of life

We use the power of communications to make a better world



© British Telecommunications plc 2018

The UK faces a major digital skills challenge
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65% of children starting 

school today will hold 
Ƨƻōǎ ǘƘŀǘ ŘƻƴΩǘ ȅŜǘ ŜȄƛǎǘ1

11.3m adults do not have 
basic digital skills

ςlargely unchanged over recent years2

3 in 4 UK businesses 
report internal digital skills gaps3.

The estimated cost of the gap to the 

UK of £63bn / year3

Women will only represent 30% 
ƻŦ ǘƘŜ ¦YΩǎ ŘƛƎƛǘŀƭ ǿƻǊƪŦƻǊŎŜ ōȅ нлнн4

1 New Skills Now ςAccenture 2017   2 Lloyds UK Consumer Digital Index 2018 3 DCMS, 2018 4 BITC, Brace New World
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.ǳǘ ǇŜƻǇƭŜ ŘƻƴΩǘ ǎŜŜ ƛǘ ǘƘŀǘ ǿŀȅΥ ƛƴǎƛƎƘǘǎ ŦǊƻƳ ǊŜǎŜŀǊŎƘϝ 
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LǘΩǎ ƴƻǘ ŀōƻǳǘ ΨŘƛƎƛǘŀƭ ǎƪƛƭƭǎΩΧThis is a question of control Changing mindsets

* BT research (2018)
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Not targeted by existing digital skills programmes
28.9m people live in households with dependent children

Core BT customer and largest commercial opportunity 

Working parents present the biggest opportunity
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AT HOME AT WORK
Working parents

Older people Children SMEs and other employers


